Seeking Community Members to
Participate in a Research Study
BETTER HEALTH: Durham
The Durham Region Health Department invites you to participate in a research study
called BETTER HEALTH: Durham. We want to learn if a personal visit with a public health
nurse in the community could help people aged 40 - 64 take part in activities that help
prevent diseases like diabetes and cancer.

Who

If you are between the ages of 40 - 64 years old
and live in eligible neighbourhoods of Oshawa and
Whitby.

a supportive meeting with a
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and TaglineinOverview
What
specially trained nurse. During this meeting the
The St. Michael’s wordmark is a specifically drawn, original piece of artwork that should never be altered,
re-drawn or re-configured in any way. In addition to the St. Michael’s wordmark, the hospital uses a tagline line:
“Inspired Care. Inspired Science.” The wordmark and the tagline together form the official St. Michael’s logo and
must not be used separately.

nurse will help you to set goals for prevention and
screening activities of your choice.

Modifications or alternations undermine the effectiveness of the logo. This section looks at proper use, placement
and colours for the logo. It also shows improper uses.

Why

The St. Michael’s logo is available in electronic formats on the intranet or from Medical Media or
Communications and Public Affairs. Formats include EPS or JPEG.

Participating in these activities may help
prevent diseases like diabetes and cancer.
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•

Participation in this study is voluntary and will not affect services or
resources provided to you now or in the future.
• You will receive local bus tickets and a $25 gift card for your time.
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preferred configuration is to use the tagline in a two-line, stacked view. In some settings, a single line version of the
you
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Preferred

Alternate

Preferred placement of tagline
Two-line setting with workmark

Use only where space does not allow preferred
One-line setting with wordmark
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